
Eco passport

Philips Air Purifier 
AC3055/AC3058 for CHINA 

• Power: level : 55W
• Sound level: 32±2 dB in silent mode
• PCADR: >450 m3/h
• Annual energy consumption: 73 

kWh/year*

Our eco passport
Philips wants to make the world healthier and 
more sustainable. To make this a reality, we have 
to keep thinking differently; pushing the 
boundaries of what is currently believed possible. 
We continuously innovate and deliver products 
and technologies that are positive for people and 
the environment. At Philips we call this Green 
Innovation.  

We know this is important to you too. So we have 
developed an eco passport which explains the 
environmental performance of our products in the  
Philips Green Focal Areas, developed through our 
eco design process since 1994, enabling you to 
make conscious, informed decisions. An eco 
passport will explain the Green Focal Areas 
considered and applied in the specific product. 

Further reading at: 
www.philips.com/greenproduct

• Cardboard: minimal of 90% 
recycled content

• Plastic: minimal of 35% recycled 
content

• No use of polyvinylchloride (PVC), 
expanded polystyrene (EPS) in 
packaging

• The housing material of the product 
is free of polyvinylchloride (PVC)

• The housing material of the product 
is free of brominated flame 
retardants (BFR)

2 years world-wide 
warranty

Philips Green Product For service,  spare and 
replaceable parts visit 

www.philips.com

*based on daily use of 12 hours in on mode, and 12 hours in standby mode

Mars is the powerful air purifier which it removes 99.97% particles@3nm, filter out 
harmful gas (CHN market). Smart auto ambient light control, adjust light 
automatically according to room environment, take care of you and your family in 
the most gentle way. Knowing real-time air quality in one glance: showing numerical 
pm2.5 feedback, gases and allergen level on screen that gives you peace of mind in 
the easiest way. Minimalist. Stylish. Welcoming. Combining fabric in product design, 
perfectly fits with any interior style. Let it blend in, and let it stand out.
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