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Product introduction 
This is high end Avance Food processor versatile power family 
 
HR7776 – As HR7774 + dough hook + accessory storage 
HR7777 – As HR7776 + new 1 glass juicer (500g fruit/ veg) 
HR7778 – As HR7775 + dough hook + accessory storage 
HR7779 – As HR7775 + dough hook + kneading bowl + accessory storage 
 
And there are some optional accessories:  
 
high end juicer (1500g fruit/ veg) , creative cooking disc set, coffee bean mill, 
meat mincer, cube cutter, salad spinner, mini bowl 
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Consumer Care Focus 
 
Pre-sales Education  

• Range of accessories offer 
• Clear understanding of which accessories to use at which speed 

Post – sales Education 
• Easy to assembly, use and operate 
• Easy to clean  
• Easy accessories storage 

 
Country focus: Western Europe 
 
Introduction and sales planning 
 
Type number 
 

Region 
Stroke version 

First 12mths 
shipment 

Going  
Price 

HR7776/90 
HR7776/91 

Benelue/DACH/France/Italy/ 
Nordic/ Iberia/ Russia/ Poland/ 
Greece/CEE 

65K € 45 

HR7777/90 
HR7777/91 

Benelue/DACH/France/Italy/ 
Nordic/ Iberia/ Russia/ Poland/ 
Greece/CEE 

45K € 55 

HR7778/00 
HR7778/01 

Benelue/DACH/France/Italy/ 
Nordic/ Iberia/ Russia/ Poland/ 
Greece/CEE 

45K € 55 

HR7779/00 
HR7779/01 

Benelue/DACH/France/Italy/ 
Nordic/ Iberia/ Russia/ Poland/ 
Greece/CEE 

45K € 55 

 
/90 is black 
/00 is metal 
 
IPD milestones 
PPC wk1132 
IR wk1220 
CR wk1226 
 

 
Warranty and service policy (break fix) 
• 2 year warranty (= standard for x-DAP products) 
• West Europe: X2X; Rest of the World: Carry in, repair, module swap 

 
Accessories, consumer replaceable parts 
Accessories 
• 3.4L bowl – with much larger tube 
• Blender 
• Disks 
• Chopping knife 
• Centrifugal juicer (ref. HR7775) 
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• Citrus press 
• Spatula 
• Kneading hook (ref. HR7781) 
• Storage box accessories 
• Cube cutting 
• Cheaper centrifugal 
• French fry disk 
• Mini bowls with chopper and lid 
• Salad spinner net (TBC) 
• Potato peeler (TBC) 

No Consumable replaceable parts 
 
Accessories will be made available: 

• On line: thru ASWP on-line shop (BNL, F, DA only) 
• Call center (ordering local service provider) 
• Service center (ordering via DHL) 

Consumer touch points for consumer care  
In-box 
Web (.com, .care, on-line-shop) 
Call center 
Trade 
Service centers 
 
ConQ prediction & cost driver assumption 
CoNQ as % of sales:   
HR7776 = (2.6%*34.76/87.76)+0.3%= 1.32% 
HR7777 = (2.6%*35.55/91.27)+0.3%= 1.31% 
HR7778 = (2.6%*40.61/116.67)+0.3%= 1.20% 
HR7779 = (2.6%*43.19/126.35)+0.3%= 1.19% 
 
FCR:  Avance Food Processor – 2.6% 
 
CPI (average):  
HR7776 = €34.76 
HR7777 = €35.55 
HR7778 = €40.61 
HR7779 = €43.19 
 
NSP:  
HR7776 = €87.76 
HR7777 = €91.27 
HR7778 = €116.67 
HR7779 = €126.35 
 
Call center cost as % of sales (Amount of calls/ total sales):  0.3%  
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Consumer care package 
Item Detail  Availability 

Timing (link to 
milestone) 

Owner (name) Additional cost 
(TIC) 

     
In-box / on-product Usermanual 

QSG 
Warranty card 

CR Maggie Zhong 
Katrin Hansson 
 

 

     
Web – pre purchase FAQ 

360 degree picture 
Leaflet 

CR Karen Shaholli 
Katrin Hansson 

 

     
Web – post purchase Usermanual 

FAQ 
Tips & Tricks 
CRP online ordering 
links 

CR Katrin Hansson 
Karen Shaholli / 
Ellen Ho 

 

     
Specify items for call 
center 

Product samples 
On-line call center 
training 

CR-2weeks Andes Lui 
Lisa Lai 

 

     
Specify Items for 
Service Center 

Service Manual and 
Service BOM 

CR-2weeks Fanny Kwok  

 
Consumer Experience feedback loop – plse specify 
 Consumer Touch point Medium Additional cost 
Call center Easy Xtract Freetext No 
Web Easy Xtract Freetext No 
 
 


