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Product introduction
For September 2012 a introduction of the New Daily kettle, part of the New Daily range, is planned. Markets are becoming more and more competitive in low price segment and many countries ask for special deal/exclusive models.
The “New Daily” Kettle will be a part of K.A. line up incl. blender, hand blender, toaster, food processor.  RSP for the kettle will be 30€

VPH
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1. Target (Guidance & Support)

Guidance & Support

Age: between 25-50

Type of household: single and shared but also families
Income: below average or average

Lifestyle: mostly busy and dynamic. not willing to
spend much time in the kitchen

Ilike to prepare my cup of tea in a quick and easy manner.
The kettle | am using boils the water slowly and itis not easy
to use. It would be great if | can get boiling water fast and
easy.

Draft version

» UK (Russell Hobbs, Breville, Kenwood)

« NL (Tefal. Princess. Inventum)

« DE (Petra. Severin, Cloer, Unold, Siemens)
+ RU (Scarlett. Vitek Tefal. Moulinex)

- FR (Tefal Moulinex)

- ROW (Super, Midea, Zelmer)

4. End- user benefit

5. Reasons to Believe

Now Philips introduces a new basic kettle that boils
your water fast and easy in only XY seconds

This Is because the new basic kettle wil

Speed
- Give you boiling water in seconds dueto its powerful flat heating
element

Easiness to use:

- Easy id and spout filing

- Easyto read the water level indicator
- Give you aclean cup of water du

Only Philips offers you agood quality kettle that
boils water fast and easy.

desianed around vou

Validation results

ing : Describe how you (will) know for sure above proposition make consumers/customers consider this
easyio experience

agvanced

SET ambition

SET ambition
Sustainability Proof Point





Consumer care focus:
For this project we will execute the standard consumer care package.
CRM strategy:

n.a.
Sales introduction and IPD milestone planning
	Country
	Month of introduction

	Planned sales year of introduction (x k)
	Planned sales total 2012-2015 (x k)

	 Netherlands 
	
	-
	560

	 DACH 
	
	-
	32

	 UK & Ireland 
	
	-
	45

	 France 
	Sep 2012
	25
	325

	 Malaysia 
	
	-
	-

	 Nordic 
	
	-
	320

	 Iberia 
	
	-
	-

	 Platino 
	
	-
	280

	 Singapore 
	
	-
	80

	 Russia 
	Sep 2012
	25
	313

	 Poland 
	
	-
	150

	 Rest Asia 
	
	-
	60

	 CEE 
	
	-
	90

	 Greater China 
	
	-
	95

	 ISO MEA 
	
	-
	80

	 Ukraine 
	
	-
	160

	 Korea 
	
	-
	160

	Australia
	
	-
	100

	Total
	
	50
	2850
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Project Plan Committed 

PPC: 
1203
Industrial Release

IR:
1232  
Commercial Release 

CR: 
1233
Warranty and service policy

· 2 Year warranty
· Replacement.
Accessories & Consumer Replaceable Parts

	Consumer replaceable part
	Online shop price

	Filter
	€5,99


Consumer touch points for consumer care

	ROW
	· In-box

· Web (.com / .care)

· Call Center

· Repair center


CoNQ prediction & cost driver assumption

Not calculated for this project.
Consumer care package
	Item
	Detail
	Availability timing
	Owner
	Cost (T.I.C) / Marcom budget 

	In-box

	 
	User Manual
	PV (text)
IR (final)
	Janny Bulten
	

	 
	Quick Start Guide.
	IR
	N.A.
	

	 
	World Wide Guarantee Card
	IR
	Judy Danoe
	

	Web

	 
	Leaflet and Photo's
	CR
	Vanessa Stützle
	

	
	Technical info on leaflet (size, dimensions, weight etc.)
	CR
	Vanessa Stützle
	

	
	Pre-purchase FAQ's (copy old)
	CR
	Annelie Klaassen
	

	 
	Post-purchase FAQ's (copy old)
	CR
	Annelie Klaassen
	

	 
	Consumer Care Leaflet
	CR
	CEM
	

	
	Web reviews
	CR
	N.A.
	

	Call Center

	 
	Training package - technical and soft skills
	IR
	Annelie Klaassen/ Vanessa Stützle
	

	 
	Training execution (document only)
	CR
	Annelie Klaassen
	Provide presentation

	
	Commercial Product samples
	IR
	Hajo Prins
	€200,- (10 appliances total)

	
	Consumer Feedback
	CR
	N.A.
	

	Service Centers

	 
	Service Manual
	CR - 2WK
	Annelie Klaassen
	

	 
	Service Bill of Material, incl. spare parts Purchasing Master data
	CR - 2WK
	Annelie Klaassen
	


Consumer experience feedback loop

No consumer Feedback loop planned.
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