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Product introduction 
 
Avance Blender HR2095/HR2096/HR2097 is to continue current strong position 
(world-wide No.1 brand) in both application level and High-End segment level. It 
is the successor of HR2094 ALU Blender 

• HR2095 equipped with glass jar, plastic body, target price at € 85 
• HR2096 equipped with glass jar, stainless steel body, target price at € 99 
• HR2097 equipped with stainless steel jar and body, target price at € 115 
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Consumer Care Focus 

 
The blender market is already mature; so consumer care focus will be  

1) repeat users looking the replace/ upgrade their product;  
2) create preference by advise/ inspiration during purchase process  
3) post purchase: providing product info from online 

 
Country focus: China, S.Korea, W.Europe 
 
Introduction and sales planning 
 
Type 
number 
 

Region 
Stroke version 

First 12mths 
shipment 
(2012) 

Going  
Price 

HR2095 China/S.Korea/France/Nordic/Netherlands/ 
Iberia/Singapore/MEA/Russia/CEE/Latam/ 
UK & Ireland/Rest WE/Rest Asia 

21K € 85 

HR2096 China/S.Korea/France/Nordic/Netherlands/ 
Iberia/Singapore/MEA/Russia/CEE/Latam/ 
UK & Ireland/Rest WE/Rest Asia 

76K € 99 

HR2097 China/S.Korea/Singapore/MEA/Rest Asia 7K € 115 

 
IPD milestones 
PPC wk1133 
IR wk1220 
CR wk1224 
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Warranty and service policy (break fix) 
• 2 year warranty (= standard for x-DAP products) 
• West Europe: exchange; Rest of the World: Carry in, repair, module swap 

 
Accessories, consumer replaceable parts 
 
• Smoothies Stirring Stick 
• Glass Jar (HR2095/HR2096),  Stainless steel Jar (HR2097) 
• Jar Lid (plastic) 

 

Accessories will be made available: 
• Call center (ordering local service provider) 
• Service center (ordering via DHL) 

Consumer touch points for consumer care  
In-box 
Web (.com, .care, on-line-shop) 
Call center 
Trade 
Service centers 
 
ConQ prediction & cost driver assumption 
CoNQ as % of sales:   
HR2095 = (2.2%*24.47/46)+0.3% = 1.47% 
HR2096 = (2.2%*26.10/53)+0.3% = 1.38% 
HR2097 = (2.2%*26.36/65)+0.3% = 1.19% 
 
FCR:  HR2095/HR2096/HR2097 – 2.2% 
 
CPI (average):  
HR2095: €24.47; HR2096:  €26.10; HR2097:  €26.36 
 
NSP:  
HR2095: €46; HR2096: €53; HR2097:  €65 
 
Call center cost as % of sales (Amount of calls/ total sales):  0.3%  
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Consumer care package 
Item Detail  Availability 

Timing (link to 
milestone) 

Owner (name) Additional cost 
(TIC) 

     
In-box / on-product Usermanual  

QSG 
Warranty card 

CR Maggie Zhong 
Sungho Moon 

 

     
Web – pre purchase FAQ 

Leaflet 
CR Kathy Lau/ Ellen Ho 

Sungho Moon 
 

     
Web – post purchase Usermanual 

FAQ 
Tips & Tricks 

CR Maggie Zhong 
Ellen Ho/ Kathy Lau 

 

     
Specify items for call 
center 

Product samples 
On-line call center 
training 

CR-2weeks Ray Fung 
Lisa Lau 

 

     
Specify Items for 
Service Center 

Service Manual and 
Service BOM 

CR-2weeks Fanny Kwok  

 
Consumer Experience feedback loop – plse specify 
 Consumer Touch point Medium Additional cost 
Call center Easy Xtract Freetext No 
Web Easy Xtract Freetext No 
 
 


